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Disney Advertising Sales To Offer Agency-
Specific Virtual Upfronts

e by Wayne Friedman , May 6, 2020

Coming up with its own virtual TV upfront programming effort, Disney Advertising Sales will
present a “Virtual Roadshow” -- smaller presentations for media agencies and clients.

Disney Advertising Sales sells advertising time for its TV networks and platforms, including ABC
Television Network and ESPN.

A relatively short 30-minute video presentation for media agencies will be offered from May 26
through June 1, consisting of Disney’s talent, content executives and video content for the
upcoming TV season, starting in September.
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Each day’s presentation will be for one of the six big media agency holding companies as well as
one for clients/small agencies who deal directly with Disney Advertising Sales.

Almost all TV network groups have canceled their live presentations, which are typically held in
the spring at many New York City locations.
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Disney Advertising Sales executives believes this format will improve executives' engagement
thanks to the smaller, virtual video meeting groups.

The presentation will also include content around Hulu, Disney’s premium streaming service.

Disney is also producing “bonus episodes” -- about one to three minutes in length focusing on
specific advertising deals -- advanced advertising, data/programmatic offerings, and individual
branded entertainment content.

Disney-ABC has typically held its live upfront presentation, around two hours long or so, at
Lincoln Center during the second week in May.

On Tuesday, ViacomCBS said it would be doing a virtual upfront -- a two-day affair scheduled for
May 18 and 19th.

Next week, on May 11, NBCUniversal said it would offer up an upfront-like event called "One
Industry Update," where attendees would “hear how we’re innovating” to help marketers.

Next story loading
advertisement
More from Television News Daily

e Local News Watched By Just 10% Of Young Adults, Study Finds

e 'Dutton Ranch,' "The Pitt' Top Streaming Shows In Viewer Attention
e Streamers' Fall TV Ad Spending Down 29%

e U.S. JIC Recertifies Comscore, iSpot, VideoAmp For "Transactability’
e Adam Smith To Lead Disney's Direct-To-Consumer Business

SPONSOR CONTENT

e Join QSR Marketers in Santa Barbara!



file:///C:/publications/tag/agency/
file:///C:/publications/tag/digital/
file:///C:/publications/tag/entertainment/
file:///C:/publications/tag/events/
file:///C:/publications/tag/holding-company/
file:///C:/publications/tag/television/
file:///C:/publications/tag/upfront/
file:///C:/publications/article/418293/local-news-watched-by-just-10-of-young-adults-st.html
file:///C:/publications/article/418270/dutton-ranch-the-pitt-top-streaming-shows-in.html
file:///C:/publications/article/418215/streamers-fall-tv-ad-spending-down-29.html
file:///C:/publications/article/418174/us-jic-recertifies-comscore-ispot-videoamp-for.html
file:///C:/publications/article/418114/adam-smith-to-lead-disneys-direct-to-consumer-bus.html
https://www.mediapost.com/ads/native/click/3524/?newsletter=television-news-daily&source=website

